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Section | Use of English

Directions:
Read the following text. Choose the best word(s) for each numbered blank and
mark, A.B.C or D on ANSWER SHEET. (10 points)

Why do people read negative Internet comments and do other things that will
obviously be painful? Because humans have an inherent need to__1 uncertainty,
according to a recent study in Psychological Science. The new research reveals that
the need to know is so strong that people will 2 to satisfy their curiosity even
when it is clear the answer will __ 3 .

In a series of four experiments, behavioral scientists at the University of Chicago
Booth School of Business and the Wisconsin School of Business tested students'
willingness to 4 themselves to unpleasant stimuli in an effort to satisfy
curiosity. For one 5 , each participant was shown a pile of pens that the
researcher claimed were from a previous experiment. The twist? Half of the pens
would 6 an electric shock when clicked.

Twenty-seven students were told which pens were rigged; another twenty-seven
were told only that some were electrified. 7 left alone in the room, the students
who did not know which ones would shock them clicked more pens and incurred
more jolts than the students who knew what would 8 . Subsequent experiments
replicated this effect with other stimuli, 9 the sound of fingernails on a
chalkboard and photographs of disgusting insects.

The drive to 10 is deeply ingrained in humans, much the same as the
basic drives 11 or shelter, says Christopher Hsee of the University of Chicago,
a co-author of the paper. Curiosity is often considered a good instinct—it can 12
____new scientific advances, for instance—but sometimes such 13 can
backfire. The insight that curiosity can drive you to do 14 things is a
profound one.

Unhealthy curiosity is possible to 15, however. In a final experiment,
participants who were encouraged to 16 how they would feel after viewing an
unpleasant picture were less likely to 17 to see such an image. These results

suggest that imagining the 18 of following through on one's curiosity ahead of

Hiif: 400-853-2366 1 MIE NS gzhz_mba



HHE MBA 5 58— S ——) AR MBA 551154

FMEEL 9 R

www.harvestedu.com

time can help determine

long-term 20

Hsee says. In other words, don't read online comments.

19 it is worth the endeavor. “Thinking about
is key to mitigating the possible negative effects of curiosity,”

1. A .resolve B. protect C. discuss D. ignore

2. Arefuse B. wait C. seek D .regret

3. A rise B. last C. mislead D. hurt

4. A. alert B. tie C. expose D. treat

5. A. message B. trial C. review D. concept

6. A. remove B. weaken C. deliver D. interrupt

7. A. Unless B. If C. Though D. When

8. A. happen B. continue C. disappear D. change

9. Arather than B. such as C. regardless D .owing to

10. A. disagree B. forgive C. forget D. discover

11. A. pay B. marriage C. food D. school

12. A. begin with B. reston C. learn from D. lead to

13. A. withdrawal B. inquiry C. persistence D. diligence

14. A. self-destructive B. self-reliant  C. self-evident D. self-deceptive

15. A. resist B. define C. replace D. trace

16. A. predict B. overlook C. design D. conceal

17. A. remember B. choose C. promise D. pretend

18. A. relief B. plan C. outcome D. duty

19. A. whether B. why C. where D. how

20 .A. limitations B. Investments C. strategies D. consequences
(S BRI

1. A. resolve

fdT e BEALTE AR T . I E AR SR BRI, 9t A AT BB Y
GUHPFe AT AR E NGO LB SN ? 7 M EE A mE SR, “ B ANT#ER
H__AWEMERIANAERRK”. A MR BARY C.lE D2, RIS EHER KRR,
iR LA E PR LA

2. C. seek

FAIT : AR A A G . MR SR SRR, TR AN SR A S T “to”
. AR BAERHI.. C. 5K, Juiskf.. D. JatL. 456308 “ A 1E
TR ARG RAINY, 1By CFK, TR

3. D. hurt
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FEAT: RARSE AR ST . ARAEJFEOSCIESY, S TEATE . XU R
W, TSR 0 75 SR G 3 2 DL 2 T AT 4R 2 okt a2 A AT 1y 2 2 0 B 25 22
2 AA]HE even when CRIAE) #Rk 7RIS HIXSLR R, R H AR BTN ) 34]
T FIVE T s (1A “strong” S R AE, A DR hurt (A N
FrA 5K A AN AL K it is clear that the answer will hurt 8155 —4) ) that will
obviously be painful ¥ 7 LE . i D &N IEFIE S

4. C. expose

filrtr: BEDERBIE A . RIEECES, FEEE_ sbtosth BA “ibREA
AR, Ht, CIETUAIEL.

5. B. trial

T RYE E 0, B BRI RS in a series of four experiments, i B 2 7E 52
7 HiESE. SEATINET [AME B[BISER[CIE DM, HA B kI
B RA. IR IEE.

6. C. deliver

filttr:  ZHERIBMC. A5EEE, CLAEMRE, —RRWRES_ B
AR BN A, A FRE SRR, B & IAEDL [A] #B [B] HI
§5 [C] f&i# [D] #T4h A EDUERFEIESL.

7.D. When

fifttr: BPEDIRIERE S, S5, “_ womE AR, FEXL B
Bh, X ANEER BB R AR IE WA, IEZEN D,

8. A. happen

fENT: ShEPHT. 454 R SCESE, B who 515 18 AN AE I R TH 54,
MAEEE NG, SCHE I what 5] 3 RG] 858 =BG E 3, “ Al
Bk RAEMN A BREIEE.

9. B. such as

fEMT: SR A AR REEC R, EXXEZ R HAARME RN RS, )5
SCHREHAR PSS FR BRI S A NE R RRE . 45188, 5
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BN R, KB RIALEH T . B NiEik.

10. D. discover

AT MEALE A R SCAE B RIAA RS B R X AL E A, 3C
= IR B H - The human drive to resolve uncertainty is so strong - AMITx T+ 3%
ZEATH BR AN 78 TR 3R B SR AN o FRAR Y b ST SE g, #IR R IX 2 — i discover
WFER, BRAFER, BIFa, Yok D,

11 .C. food

fifetr: ML AE R LRI XA HIE R A S FE K 4% (Carnegie Mellon
University) BIRLAH, A Ja W BOR AT S 4], P DA g ) BN 12— IR 7K
Hif SCH the drive is deeply rooted in human, $&#)7& NEHR IR B A, 1 H 5
AL E curiosity is a good instinct (ARE), RIS NKPIRIRFEE, 5
Y ECEEAE P IE AR S A Y . R AR R %% food. A JETI pay SZA); B ik
T marriage 45%H; D &I schooling 22 # A, BAKTA LE.

12 .D. lead to

FRAT: BT S R P B BT SC instinet FOARRE, 0B R A BE BE A 1L 3t 5T I
RERE, BTHEXR. AT begin with LL--JF44; B 2T rest on BT
C 1&T learn from ]« >], BARFE LE.

13. B. inquiry

filEtfr: b EAE R LE I, JE KL but sometimes such can
backfire.  but —1a] () H B 158 B S PO AT R AT A 3L, B SO AT e i oK
FRFAIE R — MR A such —HBL, Wil B ATRT A0 35 £ — B
1), TELE R BEIESE curiosity 93 )R], SN Binquiry. A JET withdrawal #{[F;
C i&T persistence "£#F; D ikt diligence #idy, BARTE IR

14. A. self-destructive

fiEhT: HALEE R/ AL . The insight that curiosity can drive you to do__
things is a profound one. [ JYHTSCH Frizs, but sometimes such _can backfire,
A EHELF AT O 2@ FH R, X AEHEERT FSCREE, R BT B2
UFEF O R EIE R 2RIE, Rtk A, self-destructive HIREL K. B I
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self-reliant H JJ5E4E[f); C &I self-evident i 5 WLi; D &I self-deceptive
HBIRT), BARFE .
15. A resist

it bT: LA E R L E . Unhealthy curiosity is possibleto ,  however.
XAEZ JE LT 4, F DASCEERT SCHIE A In a final experiment,  participants
who were encouraged to predict how they would feel after viewing an unpleasant
picture were less likely to choose to see such an image, 7£ )& IS8, ARLLFIM
T A C H AN H B B2, ATk Bt 88 v i mT REvE RN . it
Ab picture were less likely to choose to see such an image=resist, f&%f A B i 254
FIE CEIL, ROA%ERE A JET resist. B &I define & X ; C #E7 replace #1X;
D eIl trace B 1E, EARFELE.

16. A. predict

it BB EAEEERR, BT A THEREELR. ABRE AR
fyebt: SRT, ARER SR A OB IR AR AT RE . BT LART AT H X — B
SRIRHIR S I O 2B A8, In a final experiment,  participants who
were encouraged to 16 how they would feel after viewing an unpleasant picture were
less likely to 17 to see such an image.16 @i ff £ )+ /& participants )5 & €18, H
RABNM 3 I, ABA TR AR 25 ey, 5 J v 7 v AN A e I B AN K b ) FEE Ay ) A
114 Cwould) F H A FER L, FT LS H R IR AT R R, #uk$E A predict,
T .

17. B. choose

AT BNEAAIN, BAERA)REEKR, BT AT HNER LR,
BT AE ) 145 F 4k 61 J5 & participants were less likely to 17 to see such an image. iX
HLH ) such image 180 A% _E #2301 an unpleasant picture, JT LARESR 14 %13 K]
et RAMa I R, AN FTRE 2506 4% 1, WU $E B .choose 1% +% .

18: C.outcome
fietir: of S RMEEEE, MAEEMEZERR, J&T )TN EE

282 . These results suggest that imagining the 18 of following through on one‘s
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curiosity ahead of time can help determine 19 it is worth the endeavor. 18 &FTTENL
‘& 72 the 18 of following through on one’s curiosity ahead of time I 5 i & imagining
[FIfCE, FHRMERE imagining: AR HGFar O AT SR ATAR RO 45 . By LR 3
F& [ imagining F[H A

19: A.whether

fif b : whether 5| 3515 MA), BhAbZE 2 A (]2 %5 5C & . imagining can help
determine 19 it is worth the endeavor. X#gh AT AT B AATTE EA1.. AHS—
o RAE A A &R, XL TS KRB, ML A O TR AT R F 4R,
M B ATk g EAT T2 5 E A3 — 1. i A.whether Jy IEffif T3

20: D. consequences

FRMT : SRBEXT N, XF N 18 ) outcome. “Thinking about long-term 20 is key to
mitigating the possible negative effects of curiosity, > BHEKW. . AR50
7TV AR S T ) SR B P o 87 TV RIS M) o 7 Ot SR I, i DA FR X Ao K Y]

ORCIE, A BETR limitations BR#, B %R investment ¥ C %3 strategies g,
HAFFEIESE, D WA IEMRIL .
[Z%iF]

N ANATE L R 2% RS, el AR R FE? /£ CLEE
L&) (Psychological Science ) I, it 1) — DA 71 i Fe 213X 2 R A MG i ok
AHER R A ET R KT TEEY], BEATE RS RE S AN
Ak, AbATH 2 TR S LU L H R AF AL

FEVYAS — R R S 3 b, 20 & K 22 AT B A2 B (University of
Chicago Booth School of Business) 5 & 1 & 2 i % Bt (Wisconsin School of
Business) HJ AT 4 %% 2 Ml W 5= A2 9 W 2 B B I AT o0 1 R 4 32 PR T I
(aversive stimuli) R JEFEE . £ — MR, FFARN RGBS IRE —HEHF
PR TR AT AR5 . FSE R P — AL T BRI S N A e
JEFRN R H T 27 2452 AR R R N XL, T 5 4b 27 445 U niE
(o A AbAT T B AR P BN, AT 0B T nde FE A, IBEEA
UE2E X

=ri

o}
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TTHEZMEL, WRZTEZHE L. E2 5 HMRBR R st , s
A AR A A NAE IR B E R, X ——H .

Z JNEF K 2% (University of Chicago) ) Christopher Hsee & 1% i 3¢ [ 3 [A]/F
o ARFIR AT T IRE R I T SRR B, X 54040 & A0 A
FERFTRAM BN o 58— m AR REFR BT, 85908 AMIZERF A A
13— T — B0 R, H QIR 7R U R R IR @ e o B w3 O A AT e ™
A BAREEATIE AR, X — WAREH IR A

SR, HEHRES LA OB IR TR . FE RS A SEga RS RRAR Tt
H & H AR H B RS2 1523, A TR B S B A i n BEE A o I LEAH
FAREY], PIMGFar O IR AR R ISR, W B AT el 7l
34—k Hsee Ui« KI5 R A 2 IR L 7O SIS AR R I GBI E o 738
AITE L, AEPEEM AR .

Section 11 Reading Comprehension

Part A
Directions: Read the following four passages. Answer the questions below each
passage by choosing A, B, C or D. Mark your answers on ANSWER SHEET. (40
points)

Text 1

It is curious that Stephen Koziatek feels almost as though he has to justify his
efforts to give his students a better future.

Mr. Koziatek is part of something pioneering. He is a teacher at a New
Hampshire high school where learning is not something of books and tests and rote
memorization, but practical, reports staff writer Stacy Teicher Khadaroo in this week’s
cover story. When did it become accepted wisdom that students should be able to
name the 13th president of the United States but be utterly bamboozled by a busted
bike chain?

As Koziatek knows, there is learning in just about everything. Nothing is
necessarily gained by forcing students to learn geometry at a graffiti desk stuck with
generations of discarded chewing gum. They can also learn geometry by assembling a
bicycle.

But he’s also found a kind of insidious prejudice. Working with your hands is
seen as almost a mark of inferiority. Schools in the family of vocational education
“have that stereotype ... that it’s for kids who can’t make it academically,” he says.

On one hand, that viewpoint is a logical product of America’s evolution.
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Manufacturing is not the economic engine that it once was. The job security that the
US economy once offered to high school graduates has largely evaporated. More
education is the new mantra. We want more for our kids, and rightfully so.

But the headlong push into bachelor’s degrees for all — and the subtle devaluing
of anything less — misses an important point: That’s not the only thing the American
economy needs. Yes, a bachelor’s degree opens more doors. But even now, 54 percent
of the jobs in the country are middle-skill jobs, such as construction and high-skill
manufacturing, according to the National Skills Coalition, a nonprofit advocacy group.
But only 44 percent of workers are adequately trained.

In other words, at a time when the working class has turned the country on its
political head, frustrated that the opportunity that once defined America is vanishing,
one obvious solution is staring us in the face. There is a gap in working-class jobs, but
the workers who need those jobs most aren’t equipped to do them. Koziatek’s
Manchester School of Technology High School is trying to fill that gap.

Koziatek’s school is a wake-up call. When education becomes one-size-fits-all, it
risks overlooking a nation’s diversity of gifts.

21. A brokan bike chain is mentioned to show students’ lack of .
mechanical memorization
academic training
practical ability
. pioneering spirit
. There exists the prejudice that vocational education is for kids who .
are financially disadvantaged
are not academically successful
have a stereotyped mind
have no career motivation
. We can infer from Paragraph 5 that high school graduates .
are entitled to more “educational privileges”
are reluctant to work in manufacturing
used to have more job opportunities
used to have big financial concerns
24. The headlong push into bachelor’s degrees for all ___.
A. helps create a lot of middle-skill jobs

COmP>ROODP>N0O00W>

B. may narrow the gap in working-class jobs

C. is expected to yield a better-trained workforce

D. indicates the overvaluing of higher education

25. The author’s attitude toward Koziate’s school can be described as .
A. supportive

B. disappointed

C. tolerant

D. cautious

[(ZHEREFN]
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21. &% C practical ability

X SEIE A, MR T OB R ] A AR B e AU B AT
A EX AT S AR AR A2 T ? A O RE S U th 36 [ AR -+ = AR RS 4
(BRI EANIR T EAT SR TR 7. AR 0] &) i 1 2Cst A 40 Wy H AR
BIHAEZ XM A, B A s AR R anilim A R & Sbrig /). figia b
—R)TERIAR B S8 —A)1E, Mr Koziatek s& New Hampshire & H 1) — 4% 20, 11X
P, F A RERA ERFIR, 8028 7 HW, AN TRz,
&N T LbRIHRE. ReE ., TER VNN D R SERr i e, BT R
C practical ability.

22. &% B are not academically successful

X e — T8 F ARG R, AR R S B ] BR800 £ A7 AR ) O L P E A 22
FB&E—), SRR ERZIPNMLEE KRS, AR -f2Er B,
WA, HRMLECE R E R IREEAE F AR EARE RIS L8 1 1) . 7 AR IX 1) 7 AT
W E 2w /2 B are not academically successful o HAMGEIHIY AT & E .

23. &% C used to have more job opportunities

X8 —IE AN HEWT L, R T 25 FL B AT high school graduates [71 3 J5 3C €
DB LB =A), 1358 B 45 B 32 fihgh b Bk A= B FP the job security
CATER KFEE | evaporated W2 H 2k 1, A8 1a Bk 2 i i g Bk A 2
HRV 22 42 I, Mk C, HoAm i WA ANE sEAr4b, AT RAHERR

2425 % D indicate the overvaluing of higher education

XA IEFHS T, RPN “the headlong push” # 3 Hi b2 57
Bk But Ja, KIUEHEA —A and.. FILIHF], B DL B X IX I ER 4 1
WA, ERA RS B 5 HI, B 9)/5U that is not the only thing the
American economy needs. 1] LA H X A) w0 FT A5 €, &I R D Eis)
i overvalue #2 f T ], 1 H3E 3 F @i education. ik Do XX G A H
TE R AKHERR S D A S Hofth =S8 100

254 % Asupportive

XIS B, TR A oR B2 B R T 1) - B e e — Bk A .l @ fir
1] Koziatek” s school & F|fxj5 — B WAL HEs] 1, #ie & —4> wake-up call.
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S AEMEEE N2 E A RLZE 4 — BB 2, IXFE2> overlooking a nation’s diversity
of gifts, Wil ZZMAAZEFNE. Frelr] LLE AR & ORI
[(Z%iF3]

Fe i S5 BHAE JE T I 7 O — ELHE SR At 2R WA B 55 0 AT BAZE AR — A0
AR R .

BRE & — eIk . R ALV FEA /R — RN, XA
B, oA R a1, AU A2, R SE . AR BREE R SNl
Ft=mEEAG AT, XEFEMMEIE MR BT 458, ZXELEAR R
TR AR P EE ST BFR

BB JE S R, LT ERRE AR DU AR 7 ) o I 30 i 5 AR AE 5 5 TR G
RG2S U, AR A 2 B aRAS 8 o A AT AT DL AR i B 47 4ok it
(WIRCIES R

BB I T — M AE B I I o AEX AN BCE AR EL, N FARIRTTAE L
FHHENEE HRIIRE . — BN TR E XM E T “HZRENR . T —
BEfZToRUL, AT A SEAFIX b2 o) 2 ARV B e e Ui iE

— 7T, IR AU AT AE A 5K I U ) — M S FE R . SR E, T
ZWVFRAVTEN ), HEBECEAR T . REZT G KR 2 Bl A 1)
TAELZEPAECAWKRHIEIR . BB EA 7 HHIIEN . FA 1A EIRATH
FHEEZAE, H HIXPAE R B,

{H 2 X LA A] DA S JATTA R B 2 B AR — I HRX AR @ I s
AR B A B A AR EE AT B IR T EM ARG, &1, 7E3EE,
—ANELEESRRITEZ B (A2, BRI, XAEK 54%H TIEHZ
HEEICRER) AR, Gl @G A m i g T Dok . (H AFE X 44%H) T A
LA HI 2R

Brihiid, LA, TR RE O B S B, 23 ek 56 [ 1R ARV 2K
HIbl4 .

EERMOZLH —ME AR TR RE TN P/ AE 4 2R,
(B S 46 5 X A AR B TN RER 70 J R A 4R R AR BHEEJE T i 2 401 2
R A iy IEAE R 22 R AN X P 22
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FHEJE LR AR — DB . AR JIVIANAT, e EE BN
AN EFKNA ZAEER R

Test 2

While fossil fuels — coal, oil, gas — still generate roughly 85 percent of the world’s
energy supply, it’s clearer than ever that the future belongs to renewable sources such
as wind and solar. The move to renewable is picking up momentum around the world:
They now account for more than half of new power sources going on line.

Some growth stems from a commitment by governments and farsighted
businesses to fund cleaner energy sources. But increasingly the story is about the
plummeting prices of renewable, especially wind and solar. The cost of solar panels
has dropped by 80 percent and the cost of wind turbines by close to one-third in the
past eight years.

In many parts of the world renewable energy is already a principal energy source.
In Scotland, for example, wind turbines provide enough electricity to power 95
percent of homes. While the rest of the world takes the lead, notably China and
Europe, the United States is also seeing a remarkable shift. In March, for the first time,
wind and solar power accounted for more than 10 percent of the power generated in
the US, reported the US Energy Information Administration.

President Trump has underlined fossil fuels — especially coal — as the path to
economic growth. In a recent speech in lowa, a state he won easily in 2016, he
dismissed wind power as an unreliable energy source. But that message did not play
well with many in lowa, where wind turbines dot the fields and provide 36 percent of
the state’s electricity generation — and where tech giants such as Facebook, Microsoft,
and Google are being attracted by the availability of clean energy to power their data
centers.

The question “what happens when the wind doesn’t blow or the sun doesn’t
shine?” has provided a quick put-down for skeptics. But a boost in the storage
capacity of batteries, and a dramatic drop in their cost, is making their ability to keep
power flowing around the clock more likely.

The advance is driven in part by vehicle manufacturers, who are placing big bets
on battery-powered electric vehicles. Although electric cars are still a rarity on roads
in 2017, this massive investment could change the picture rapidly in coming years.

While there’s a long way to go, the trend lines for renewable are spiking. The
pace of change in energy sources appears to be speeding up — perhaps just in time to
have a meaningful effect in slowing climate change. What Washington does — or
doesn’t do — to promote alternative energy may mean less and less at a time of a
global shift in thought.

26. The word “plummeting” (line3.para2) is closest in meaning to
A. rising
B. falling
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C. changing

D. stabilizing

27. According to Paragraph 3.the use of renewable energy in America
A. is progressing notably

B. is as extensive as in Europe

C. faces many challenges

D. has proved to be impractical

28. It can be learned that in lowa__

A .wind is a widely used energy source

B. wind energy has replaced fossil fuels

C. tech giants are investing in clean energy

D. there is a shortage of clean energy supply

29. Which of following in true about clean energy according to paragraphs 5&6?
A. Its application has boosted battery storage

B. It is commonly used in can manufacturing.

C. Its continuous supply is becoming a reality.

D .Its sustainable exploitation will remain difficult.

30. It can be inferred from the last paragraph that renewable energy .
A. will bring the US closer to other countries

B. will accelerate global environment change

C. is not really encouraged by the US government

D is not competitive enough with regard to its cost

(S5 R KT

26 F% [B] falling

frtiT: AR, C R AR, A TIE B R . R e
LT # prices; i 'S5 R —A)st P T the cost has dropped, 7] WA/ K& N 1% 42
TEER, ik falling.

27 [A] is progressing notably

fiEEr: ASROANTRE, A0S RS B E A . RIS E NS R, EAL
BB A AR A NIEFE R AEE A LUELHREME, B ik
THUA) A AR A Y ) — A )32, 111 JER S H B RT3 P A= BE Y A58 P 1)
Fel 2. CmBe Ui IR 2 Bkl X5 30 “remarkable shift 2 2 &>
AT D I IR IS AV SERRR, Ws T ARIRB AL, H. impractical
53 G BB P )

28 i [A] wind is a widely used energy source

fEdT: ASEUOYHEB VRGN R, $Z ST lowa s RLEIEEIUB — =HF). JECH
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5 B L G A 2 4 HE N T U A D XURE SR AN P HE A BE I o 1L Al 03X S W
RAEZ A M IR R BIR 2 3CRr, 2 Aaf M B B B4R 1 X Es, &
G R LA B ) 36%, T HAR G B Rk Bk i v BT 51, AT
T RER e AT BE oo HL

29/ [C] Its continuous supply is becoming a reality.

fbiT: ASEUONGH T, AR T G B R G A BN SR N B, 1 FE C
(AR 7 T 55 LB — A1) But IX A1, XA IR 2 Ui FL B A7 B 1) 4 A P AE R IR
FREE ] A3 SN ] e . C et S 2, TV REUR AR S AL N A EAE 28T By IR

30/ [C1 isnot really encouraged by the US government.

frtiT: ARUE T AR, AR TN . T ) B will accelerate
global environment change 5 Jif 3C25 A N A BT ARE, D &5 is not competitive
enough with regard to its cost tU1RZ Z#HFkR, KA cost AR A 7 Ja — B i
Pk, BIERFR A FICIXPEAET. A 5 will bring the US factors closet to
other countries , 3% 75 # (1) other countries %5 /£ & o — B HBLE . C kI3 E
UM A & AR SR P A BRI IR . W A B fa — 1)1, “Toib AR i (t
UL 3% EBURM) & G HES) BARRE IR, XA EaR B 4ER MR, LR it 2 R
KN, 2 o XY, WEEBURASM S, A HAEREKER, X—
R BAE A 22 A SR M R, AR = BOE DU ) iR RE T H R (XA R E 2 U
S AR R A T in % #5 kA1), (EREFRHII A ERSEEARAEE
PR B TR i

[Z%&]

JEAAIRL— IR, AT A IR, ki a2 1 T K4 8591 REVR I
R, AH SR AR AEUE T ZAKEE KA NUK PHRESE P B AR RE IR, IX MR EE DUEAR AR
IS A o T 5 [ 1) P AR B B B Sk AEAE I, Al AT T AR A R — 2 1Y
g ER M S

TX B3 — R 35 B BUR AN Iz WL AL B0 T 3 R R BRI . (T
2 B SR PR N m) A AR BEVR B A K, JCHOE XBEATRPHRE . AEd L \VER,
K BA fig FL AR ) JAS T B 13 80%,  MUATRAE LI AR PRI T I =23 2 — .

R
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FEMEFVE 27, AR REIR 2 0y B R REEER IR il £ 754% 22,
WOimEeHLGE L1 i 77 2 0y 95% M X REME o DA AR [ AN RRHH D 1 1) 1 57 At
R 220 AT T s AL, SCEM L TR AR . S [ RER I I GE 1,
3 Ay, BERIKRHAEA LB B IR BISE DR LR 10% LA .

Ry I A G0 R A A R — — R R R — — RAR A T K IR £ %
TP Bl 1 — s U, AT X RE R 75 € A, JERUBERIL AN T SE A BETER VA .
(ERIXAME I B AR Z R MR BR G RCR, AR, XA L % B
HIH R, SR TIXANINET 36% KA E . ARG BEIZEER L BN IEERE
T REUR A AT PR S, DA B R k3 7T

CEHRAIR T BRI KRG 2R AT A 7 AR O R SRR SR T
AP SBR L2 o B, HLIHLAE A A R AR i T DA DRSS B T Sl AR A5
IR BE

TR IR R B SR R OK B I 2R 1) 3 7 (R3Sl Al AT H it BN 1Y) FL B
TEREAT KR0S . R DUE S % EATER B F 038~ 2, (HIXEERH T A
REAE AR LA O

HIREARK M EZE, (Ha] BARIR IS AR K. felf A2 mb
AT IEAE IR, BVF IR TARARAL T A AR IR M o e B0 - AN - e
BEFARREYR PT RE B2 B> RSB AE AN, 3o T 37 REVR IO ok e AR

Text 3

The power and ambition of these companies is astonishing — Amazon has just
announced the purchase of the upmarket grocery chain Whole Foods for $13.5bn, but
two years ago Facebook paid even more than that to acquire the WhatsApp messaging
service, which doesn’t have any physical product at all. What WhatsApp offered
Facebook was an intricate and finely detailed tracery of its users’ friendships and
social lives. Facebook promised the European commission then that it would not link
phone numbers to Facebook identities, but it broke the promise almost as soon as the
deal went through. Even without knowing what was in the messages, the knowledge
of who sent them and to who was enormously revealing and still could be. What
political journalist, what party whip, would not want to know the makeup of the
WhatsApp groups in which Theresa May’s enemies are currently plotting? It may be
that the value to Amazon of Whole Foods is not so much the 460 shops it owns, or the
distribution network, but the records of which customers have purchased what.

Competition law appears to be the only way to address these imbalances of
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power. But it is clumsy. For one thing, it is very slow compared to the pace of change
within the digital economy. By the time a problem has been addressed and remedied it
may have vanished in the marketplace, to be replaced by new abuses of power. But
there is a deeper conceptual problem, too. Competition law as presently interpreted
deals with financial disadvantage to consumers and this is not obvious when the users
of these services don’t pay for them. The users of their services are not their
customers. That would be the people who buy advertising from them — and Facebook
and Google operate a virtual duopoly in digital advertising to the detriment of all
other media and entertainment companies.

The product they’re selling is data, and we, the users, convert our lives to data
for the benefit of the digital giants. Just as some ants farm aphids for the honeydew
that oozes from them when they feed, so Google farms us for the data that our digital
lives exude. Ants keep predatory insects away from where their aphids feed; Gmail
keeps the spammers out of our inboxes. It doesn’t feel like a human or democratic
relationship, even if both sides benefit. (E£: This article was amended on 19 June 2017 to
remove a reference to Apple which was not apt.)

31. According to Paragraph 1, Facebook acquired WhatsApp forits_ .
A. digital products

B. user information

B. physical assets

C. quality service

32. Linking phone numbers to Facebook identities may .
A. worsen political disputes

B. mess up customer records

C. pose a risk to Facebook users

D. mislead the European commission

33. According to the author, competition law

A. should serve the new market powers

B. may worsen the economic imbalance

C. should not provide just one legal solution

D. cannot keep pace with the changing market

34. Competition law as presciently interpreted can hardly protect Facebook users
because

A. They are not defined as customers

B. they are not financially reliable

C. the service is generally digital

D. the service are paid for by advertisers

35. The ants analogy is used to illustrate

A. a win-win business model between digital giants

B. a typical competition pattern among digital giants

C. the benefits provided for digital giants customers

D. the relationship between digital giants and their users

Jo
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31. &% [B] userinformation

AT« A R AR R TE R E L B2 — BR A i R IR B PRI Facebook
16 1 ¥ 2 WASRTS T WhatsApp 15 Bk %5 - #2512 21 WhatsApp #& fit 25 Facebook
F 2 0 T T B ACREI LA B At 2 A 0 45 BARRE R A5 2. tibm] %0, B BONIE
AR .

32. X [C] pose arisk to Facebook users

PR - 1179 R0 FR 48 R 5S8R linking the phone number & 755 B8 —4],
%5 2| Facebook [i] KK 2z 53 257K i A AT F P B HL 165 55 Facebook ) &3 1A
IEERE—#, (HEIGET 2 5 Facebook 3752k (5. # P RIZH] “EE4A
HRE R BRI A, WARBERKHEE, KIEWHRSEHA”. Bk, 7]
RExoh FH P g RO . Rl C IAF& S0

33. && [D] cannot keep pace with the changing market

AT TR, ARYE T8 competition law EAL S =BE—H). 1%
FIFRH SR T O IR X B AT SERU ME— I8, B R SR SR
fty7e N—A R U7, M TR TR, AR KRR AR S
18107, HHIERT AL, ZIERIRA EUFT i 2 . Bk D TR IR %

34. &% [A] They are not defined as customers.

fiEtiT: ARIEASH HHEY because R E YRR 4019 R0 @1 45 B ILAE 28
=BG RSy, e H TR competition law as presently interpreted, i J& 4]
EHEMPAF. FX53H], the users of their services are not, 221X ¥ not,
—EERM AL . k85~ 4], That would be the people who buy advertising
from them---, SikEmixtN, w7154 [A] They are not defined as customers.

35. &K [D] the relationship between digital giants and their users.

FEAT - AR 35 R0 H A is used to illustrate AT W A BIHIE R, 224K ) the ants analogy
W INEA PR A R RFERYE 2 AT, R JeH 2R the ants analogy, F4E ]
WHEHT B8 SR o BT LA BUE 47 B e s — BL )56 — 4], The product ---is data, and
we---convert our lives to data---. Jthf)H1, data Hf digital giants, we E[J users.

&%y [D] the relationship between digital giants and their users.
[S5%#F]
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B 5 Bk BIRE SRS O 4 Nt 16, 025 38 IR & A DA 135 1290 4%
VSRR BT s B0l “ a7, EPERT, ISR 1 IIANE 2 1ok
FREL WhatsApp HI%E RS, XA 58 A AT S2m MR i, WhatsApp 244t
25 I A5 W R AR R SR AR K P A IR AR L 2 AR (R TR Y 2%

0= 10X 1) DR S 2% DR e v AN 2 B 5 65 S P I S B R AE iR, (HIX
AT A R, IR E S T BEAHERS B RN SR 4, (HR
B RGRFE  FRWCE 7 e W R A IR KBRS 2 . BUAILE , BUC4 4T
WEAESENIE WhatsApp S AL le ? fEIX B, REEE D « MR T IEAE SR RIX
g, XTI bkt “ AT BB I E T E B 1 460 S5, T
eI P e

T PE AT R R X R AP A, ERSRARAEARR. —
F, SHETEFRANPHAAL, XRRER . BIRHE, —AN 8 CEgmR
AMEIE T, "En BTG 2%, — Rl AR U 2 B Az, HIX 2 —A
SR AR 0] R o 56402 B AT OR T 28 23 W ARRE NS VH 2 I A R 95 3%, fEiX L
R 55 1R P AN AT IS 3X AN 34— AN B S o 3K 8 iR 5% 1) F P JEAS A2 AT T ) Jost
%o MHRMABATX BIGSE & AN, BB, EHAERED
& FARATA PIBARFIIR IR 7 7T e

AATISE = SR i, ERATA P, IEESERATH P SR E L™
AR T . R LDy RIS E T, SR e, R
BEfr, Bt AR sy, A osCR AT, R TR AR B A R . 0
WSCASE AR B A1) %) B P A TS A P e e PR S5 s A A I R B I R A
EAHE AL TR R, RIS EA .

Text 4

To combat the trap of putting a premium on being busy, Cal Newport, author of
Deep Work: Rules for Focused Success in a Distracted Word, recommends building a
habit of “deep work”-the ability to focus without distraction.

There are a number of approaches to mastering the art of deep work-be it lengthy
retreats dedicated to a specific task; developing a daily ritual ;or taking a
“journalistic” approach to seizing moments of deep work when you can throughout
the day. Whichever approach, the key is to determine your length of focus time and
stick to it.
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Newport also recommends deep scheduling” to combat constant interruptions
and get more done in less time. At any given point, | should have deep work
scheduled for roughly the next month. Once on the calendar, | protect this time like |
would a doctor’s appointment or important meeting,” he writes.

Another approach to getting more done in less time is to rethink how you
priorities you’re day-in particular how we craft our to-do lists. Tim Harford, author of
messy: the power of Disorder to Transform Our lives, points to a study in the early
1980s that divided undergraduates into two groups: some were advised to Set out
monthly goals and study activities; others were told to plan activities and goals In
much more detail, day by day.

While the researchers assumed that the well-structured daily plans would be
most effective when is come to the execution of tasks, they were wrong: the detailed
daily plans demotivated students. Harford argues that inevitable distractions often
render the daily to-do list ineffective, while leaving room for improvisation in such a
list can reap the best results.

In order to make the most of our focus and energy, we also need to embrace
downtime, or as Newport suggests, “be lazy”.

“Idleness is not just a vacation, an indulgence or a vice; it is as indispensable to
the brain as vitamin D is to the body...[idleness] is, paradoxically, necessary to getting
any work done,” he argues.

Srini Pillay, an assistant professor of psychiatry at Harvard medical school,
believes this counterintuitive link between downtime and productivity may be due to
the way our brains operate. When our brain switches between being focused and
unfocused on a task, they tend to be more efficient.

“what people don’t realize is that in order to complete these tasks they need to
use both the focus and unfocused circuits in their brain”, says Pillay.

36. The key to mastering the art of deep work isto_~ .

A. seize every minute to work

B. list you immediate tasks

C. make specific daily plans

D. Keep to your focus time

37. The study in the early 1980s cited by Harford shows that .
A. students are hardly motivated by monthly goals

B. detailed plans may not be as fruitful as expected

C. distractions may actually increase efficiency

D. daily schedules are indispensable to studying

38. According to Newport, idleness is

A. a desirable mental state for busy people

B. a major contributor to physical health

C. an effective way to save time and energy

D. an essential factor in accomplishing any work

39. Pillay believes that our brain’s shift between being focused and in focused___
A. can bring about greater efficiency
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B. can result in psychological well-being

C. is driven by task urgency

D. is aimed at better balance in work

40. This text is mainly about

A. Approaches to getting more done in less time
B. Ways to relieve the tension of busy life

C. The key to eliminating distractions

D. The cause of the lack of focus time

[SHEREMNT]

36.D keep to your focus time .

[fEAT] A0 R, HR4ES<HETE mastering the art of deep work HFEFESE B¢ 58
—H], The key 18 BAESE —H), MU BARA) . B “TIRWIMITE, KR
B RE LRI ) B B DA S B IR R i D I “ RIS VR BRI 1) 7 FF &R .
AT “YERE M Bh R TAE”. B I “BIHARIEIIAESS” A1 C I “fig s HAR K J7
R FESCBRA R

37 .B .detailed plans may not be as fruitful as expected.

[FEAT] 405, KR S<8EiR] 1980s LA K Harford 507 55 PU%E . %8 ] ) /2
“CIZWHICER T A A7, MWFFERAE S B ARIE S LB — ) “RETT RN
SN IR SAE 55 HIPRAT I, RS A i g H 3 R e OR (Y, (R AATT R T
FEA A H 8 RN A O AR 0 B I A 40 BRI B VT BE A AR A B
W FFEAR. A TN HK B WFBA RO A" C I« 0Fsg B
IR KD I« HF RIS T2 2] R AR D RSO A S

38.D. an essential factor in accomplishing any work

[fEHT] 4B R, MR E <8R Newportl 2% idleness &7 35H-HB . H “Hiig
AU FEARL, TN BCE G, B RTRE4EAER D —FF, EX MR
[FIRE AT 2L, B X SE AT AT TAE R B2 A AT DY, XN VIR & 7
i D I “AESE BUT AT TAE R AR IR 3R 7 SR R U e, A T “AT B AT
) — M AR ZL RS HRES 7 B I “ X B e £ E et E 7 M C T “ IR )
WA RO JRSCEE A IR K

39.A. can bring about greater efficiency.

[fEAT] AR . WG TR 423K Pilly A1 shit between focused and
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unfocused FJ LAMRZ 5 i€ AL BIEIHCE — BRI AR, BORAJIRE], HIATHIRN
FE—AMESS AL T PR B RIS T B R e iy, KIS A R X
HUEIEN B A GRI, AEfs AR R RCE . 1 BRI “Rer A B,
C LR “HARSS IS EERTIRAER) 7, D I “ H 2 AL TP 47,

P ANAE 7B LG H

40.A.appoaches to get more done in less time,

Dt B . AR SCHEE mainly R B HEBRUSENBEE
)15 %0,appoach A1 get moredone in less time & B, X5 32 YRR )2 d LR
AN TTAE IR T732 . MO N A T 72 B8 AT RIS 18] P9 5 BROE 22 TAR 507, B T
CORMRIT AR AIE R TK” C T “YH BRI SCEE” N DT R Ly I IR 1
K7 SR E R

[5%&X]

N T EBBATER TAERIRK, GREI/E: —Doiak s i) mfEE -k
IR« APVRFEBERAR IREETTARE” (28, RIFE TG T AR T AT R A0,
IR

WL TAR SRR IR i 2 Figde: A8 ORAFEIUTAEZ dy Jk H o TAE
TRE sz FOB I b A D7V 2 RIR EE AR BE 0 AP o Z0R, ANRARR IRl 99,
TR AR S HAE T B4R L AR KT REFr 2 LUE

APCRF RIS A “URBEHAR”, Ay B Ae Al L IR i i Se AN W ) B AR BT
P, HIEBGER RN SR E R TAE. MAEBhEE] “Toinfny, A SHERT
MR A AR TAERRE. —HRETEHERCE, Ttam/I4e7)5%
BE 7

Ty A REAR A A I TR PN v R B AR B i, il BEORT B A e &
HAR— R TAE, JCHRSIE TR . QREL: FELBCRATVAETER &) 1
TR i - IR TETE L 20 20 80 FARFIIMIMI T, MEAWE A RA R4
oy NP — RS A e H BE BRI 2E S13E 3l , T o3 — 2 U0 B SR 2 = 7
ANANH E H R 25— K.

BRI B BRAEA,  EARSEH M, AreEH it s f 3eE,
EEAATT A RR R A 1, DONAIAL R BT RIE 2 AR 22 230 ). AR
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WA, TERON D BORAN TR, X201 6 H 22 S RIS A RCR AR R .
HE 5 B s (T R P A i I RCR

N T AEFRATIINI 0 JI AR 0 545 e ROR, 3RATHE 75 BRI, 8
BA PR AL, AR 7R M far it

HPLRFA WA PR, IABE G, ethinFEgEfbha D
XFEARIREE, X FRATRM A A sesk, M AR IERZ, EXF T TR
AR L E 7

M s = 22 e A = ) 0 S B e B T A Dy, R R R [ 3 e L
i R 2 A2 DR O BRATT I K B 4807 3o A BAN T RN AE i T2 RS AE R
van 1 Ol LIE2 SN PN RS &S

BFRIEIN, “HEsE b, AMT-BEERAERIINE, N TR IEES, it
AT 75 R B LA VRV B 00 43 B30 DR [ 2% 7

Part B

Directions: You are going to read a list of headings and a text. Choose the most
suitable heading from the list A-G for each numbered paragraph (41-45). Mark
your answers on ANSWER SHEET . (10 points)

A. Be present

B. Just say it

C. Ask for an opinion

D. Name, places, things

E. Find the ""me too™ s

F. Pay a unique compliment
G. Skip the small talk

Five ways to make conversation with anyone

Conversations are links, which means when you have a conversation with a new
person a link gets formed and every conversation you have after that moment will
strengthen the link.

You meet new people every day: the grocery worker, the cab driver, and new
people at work or the security guard at the door. Simply starting a conversation with
them will form a link.

Here are five simple ways that you can make the fit move and start a
conversation with strangers.

41

Suppose you are in the room with someone you don’t know & you look across
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the room and you see a stranger and something within you says that | want to talk
with this person & you know something that mostly happens with all of us, you
wanted to say something the First word. It just won’t come out. It feels like it stuck
somewhere and refused to come out. I know the feeling & here is my advice “Just get
it out”.

Just think what the worst could happen. They won’t talk with you. Well they are
not talking with you now.

| truly believe that once you said first word everything else just gets flows. So
keep it simple “Hi” ,”Hey” or Hello & do what the best person in you does gather all
of the enthusiasm, the energy, put on a big smile and say “Hi”.

42

It’s problem all of us face; you have limited time with the person that you want
to talk with and you want to make this talk memorable.

Honestly, if we got stuck in the rut of “h”, “hello” ,“how are you” and “what’s
going on?”, you will fail to give the initial jolt to the conversation that can make it so
memorable.

So don’t be afraid to ask more personal questions, Trust me, you’ll be surprised
to see how much people are willing to share if you just ask.

43

When you meet the person for the first time make an efforts to find the things
which you and that person is in common so that you can build the conversation from
that point. When you start conversation from that point & then move outwards from
there you will find all of the sudden that conversation become lot easier.

44

Imagine you are pouring your heart out to someone and they are just busy their
phone, and if you ask for their attention you get the response “I can multitask”.

So when someone tries to communicate with you, just be in that communication
wholeheartedly. Make eye contact. Trust me, eye contact, you can feel the
conversation.

45

You all came into a conversation where you met the person, but after some time
you may have met again and you forgotten their name. Isn’t that awkward!

So remember the little details of the people you met or you talked with. Perhaps
places they have been to, the places they want to go, the things they like, the things
they hate-whatever you talk about.

When you remember such things you can automatically become investor in their
wellbeing. So they feel responsibility to you to keep that relationship going.

That’s it. Five amazing ways that you can make conversation with almost anyone.
Every person is a really good book to read, or to have a conversation with.

[SEERKRENT]

41.B Just say it.
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fRAT: A1 b N — B E 23 “say something”. “it just won’ t come out”
DAL AZ B AR B (ORI “just get it out”, AR L4 Y BLAOAEIE & 3,
A B B Pl RO AT E NS O & /5 B “ U iokR 7, XM B GBI just say it,
Wk B

42.G Skip the small talk.

fEAT: bR T IS — B BN — AN NG LA R A X BOR 1 1012 PR 2 R B 7] 2
A RE, BEE 5 BB f i —2“hi”. “hello”. “how are you?”. “what’
s going on?” IXFEI T IR TG BB AR E MR, N IHIE AR BIES S U 2]
—LEEEAN NI, XA RRIA BB A ARG SR . R, 42 T B S B
KENB BT RE IR RIRTE, XN F &I skip the small talk, KL IE#fZ
RN F IR

43.E Find the “me too’s.

gt ] ZBUOE — A BU& 73 ik il )32 3] “make an effort to find the things
which you and that person have in common” 5 f& 2% 7148 B /R AR 15 & FL [F 3%
RORHEATAS R . XM D #T0 Find the “me too” s, BIFRENRIEEAE O —FEH)
HiG . Ao — AR BRI TNEIR TG E R . Rtk B 5i% D L.

44. A Be Present.

U] 44 b5 T —Be2dfl— 2 H O 4 5 DI B 5 22 i E 20
TRET RSB, LA B HAEE & “just be in that communication
wholeheartedly” DA K “make eye contact” AE S HRIAE B ORANFRIGF, £
TRV AT IR AT, #OMR. A T, Be present, Bl “7E3%” Mk A.

45.D0 Name, Place, Thing.
Lt ] 45 b5 TS —BUR 2 — BN A 2 5 BB B sisas ko, o]
REaEICMm 47, X—mRRERN. BHEE Tm— B IMER &I
“remember the little detail of the people you met or you talked with”, B iEFA 11045
VRAE B 0 0 423X BN, B, SURBIRAERS T “places” LALLM 7 BT 83K i1
“things”, #EXFMN E ¥&3irh fi7 Name, Place, Thing, K& ik E.

[(&%#X]
IR A — AT R SR 2 T 5 L, i S R e A AL K P % 52
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AR, I HAREEAE I OO TR A

ZUL, WERARIENE RT3, Bl “H” “IREAR” “RAET
Ha7, VR R A AR 18 IR 2 HE S R BRI L 2%

FTBAAZEF AN L ]SRN IR AIAE S, REARE T, R &1 T )
BNATRZ A SR> 5

BRI B A NI, 55 R AR R F L, X R R At
MR —ZIE LIS 16 o ORI —ZITFHaXS 18, If H ARS8, R RIRK I,
RS ERL T .

EGIXFE— A5, IRIEAEMZE NI OFR i R BF, mufb A 120 2 e E b
FHL, I EHARESRMATARICEE,  MABAT A2 IR UL A) LRI e A 4

FTBL, S N B ARRAZ R RN A, R B AR NSt BEAT IR 2E
T, MG, TR SRS KR T U . S REAT IR AT %, %
RERCHE BX AT A

PRGS— UCE WA N I 5 2 BRARBEAT Xl (B — B B 2 R R Al g =
FRRIE LIS NEAZAAEIL T A48 5, I AEE A U i e )

FTPLACAE — SR WX N — /NS, BRI AR P, AT RE AR
M2 s, MRS ATy, A1 S REGR IR R0, R 2R R i #8
"L,

APRAC X LE AR VG H I i, VR 2 B SR R AR AT T R =2 A 88, P DU AT 2
IR THERYEFFIXRE B R

XL AR LF B8 SARA N BT X 1R K 5% B NEE — A1, 18
BREE, EHARETH IR,

Section III Translation

46. Direction:
In this section there is a test in English. Translate it into Chinese. Write your
translation on ANSWER SHEET. (15points)

A fifth grader gets a homework assignment to select his future career path from a
list of occupations. He ticks “astronaut” but quickly adds “scientist” to the list and
select it as well. The boy is convinced that if he reads enough, he can explore as many
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career paths as he likes. And so he reads—everything from encyclopedias to science
fiction novels. He reads so passionately that his parents have to institute a “no reading
policy” at the dinner table.

That boy was Bill Gates, and he hasn’t stopped reading yet—not even after
becoming one of the most successful people on the planet. Nowadays, his reading
material has changed from science fiction and reference book: recently, he revealed
that he reads at least 50 nonfiction books a year. Gates chooses nonfiction titles
because they explain how the world works. “Each book opens up new avenues of
knowledge,” Gates says.

G A SRS E R, FORMBME SR i CASK L. Al
TR SFAR T A, BRSO BT R XA I LS, Wk
PR E, el LURE-C BT 8kt oy Sl S . B AR I SRS, A
BB RIRL N AR Rk, T8 A RERUE i b SR R “ AV
A7

EAFZIER R « 5200, e S WARE RSB, win a5 o8t b
BREIIMIN L Z—o 4, e B S A B R IR TR AT RS A
BRILET B O 2R3 50 AREMIRAIEE, ROV L3l 1 5 1is e
Jie HUR « #k: “ B ARPEOTR T IRR AR AR

Section IV Writing

Part A

47. Directions:

Suppose you have to cancel your travel plan and will not be able to visit Professor
Smith. Write an email to

1) apologize and explain your situation

2) suggest a future meeting

You should write about 100 words on ANSWER SHEET.

Do not sign your own name at the end of the letter. Use "Li Ming" instead.

You do not need to write the address. (10 points)

SHEWIL:

Dear Professor Smith,

I’m writing this letter in purpose of expressing my sincere apology to you. | feel
terribly sorry. But | hope you can forgive me if you know the reason.

| have received a message from my manager that there is something wrong with
the project which I’m in charge of. | have to organize an urgent meeting to figure out
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some strategies to solve the problem.

Once again, | am very sorry for any inconvenience caused. | will appreciate if
you can accept my apologies and understand my situation. I wonder if you are
available this Friday. Please let me know when you are at your convenience. Looking
forward to your reply!

Yours sincerely,
Li Ming

Part B

48. Directions:

Write an essay based on the following chart. In your essay, you should

1) interpret the chart, and

2) give your comments.

You should write about 150 words on the ANSWER SHEET. (15points)

26.80%

2017 E T B A EBRET R RER R

ZHIL:

This is a simple but informative chart. As is explicitly illustrated in it, consumers
in a city choose the restaurant to go to according to various factors: the feature makes
up 36.3%; the environment accounts for 27.8%; service composes 26.8%; price
constitutes 8.4%; other factors occupy 4.7%.

Evidently, this chart is meant to reveal the fact that there is a tendency for people
to lay more emphasis on factors other than price when choosing the restaurant today.
A number of factors may account for this phenomenon, but the following are the most
critical ones. The first and most noticeable reason is the fact that the country's
economy has been developing at a high speed in the past decades, raising people's
income considerably. Therefore, they do not have to care much about the price now.
In the second place, the boom of the foodservice industry has provided the public with
a larger variety of choice in terms of the environment, the feature as well as the
service of restaurants. Last but not least, people have changed their concept of

Fiifi: 400-853-2366 26 WAE AT gzhz_mba



HHE MBA 5 58— S ——) AR MBA 551154 FEMFAL 9 JZ www.harvestedu.com

consumption and laid more emphasis on such aspects as the environment, the feature
as well as the service of restaurants.

Taking into consideration what has been mentioned above, we may safely come
into the conclusion that the chart is a perfect index of the nation's economy, society as
well as people’s rising standard of living. Though a series of problems may exist, we
have reasons to believe that they can be solved in the near future with effective
measures taken by the government and the public.
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